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Demographics %(n)  
Age	
18	 19	 20	 21	 22	 23	 24	 25	
11.4	(13)	 33.3	(38)	 24.6	(28)	 12.3	(14)	 9.7	(11)	 3.5	(4)	 1.8	(2)	 3.5	(4)	
Enrollment	
Arts	&	Sciences	 Business	 Engineering	 Pharmacy	
24.6	(28)	 7.9	(9)	 12.3	(14)	 55.3	(63)	
Gender	
Male	 Female	 Variant/Non-Conforming	 Not	Listed	
42.5	(48)	 55.8	(63)	 0.9	(1)	 0.9	(1)	
Social	Media	Engagement	
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OPPORTUNITY 
•  ONU	HealthWise	is	a	pharmacist-led,	multi-
disciplinary	clinic	that	provides	education	
and	health	services	to	the	campus	of	ONU	
and	the	surrounding	community	
•  Social	media	advertising	offers	the	ability	to	
deliver	public	health	messages	to	specific	
locations	and/or	demographic	groups	
	
